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Left and above: Back cover page ad for USA 
Today to promote brand and core messaging 
regarding mark-ups. Below: digital ads, social + 
web support components for campaign

usa today ad + online contest

HOW MUCH ARE YOU

 |   # DAV I SV I S I O N

* Money Talks News, September 23, 2013

Our end-to-end business model helps ensure that cost is never 
an obstacle to stylish eyewear and quality eye care.

That’s Davis Vision, this is Eyecare Reframed.

BOTTLED 
WAT E R

DIAMONDS EYEGLASSES COFFEE FURNITURE
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Tasked with a full re-design of the Davis Vision Member Welcome Kit (which includes I.D. 
cards). Overall design needed to be reduced in size from previous version, better explain the 
vision benefit to the member, be visually appealing, better communicate core brand  
messaging and how to use the benefit.

member welcome kit + i.d. cards

[COMPANY NAME]

ID #:
Name:

[COMPANY NAME]

ID #:
Name:

davisvision.com/member  |  [1 (888) XXX-XXXX] davisvision.com/member  |  [1 (888) XXX-XXXX]

Member Name
Address Line 1
Address Line 2
City, State, Zip

HI [FIRST NAME], HERE ARE YOUR IN-NETWORK BENEFITS.
Welcome to a better vision plan available to you through [ABC Company]. To get the most out of your Davis 

Vision benefits, use in-network providers and services. For full benefit details and additional discounts and 

options, log in to your member account at davisvision.com/member.

PROVIDERS NEAR YOU

single-vision, lined bifocal, lined  
trifocal, or lenticular copay:

[$25]

LENS OPTIONS
[Polycarbonate]
[Transitions® Signature]
[Progressive]
[Anti-Reflective Coating]
[Scratch Resistant Coating]
[Ultraviolet Coating]
[Tinting]
[Polarized]
[High-Index]
[Scratch Protection Plan]

[FRAMES]
[2nd Pair Discount3]

[CONTACTS]
[Replacement Pairs3]
[Evaluation, Fitting &  
Follow Up Care]

[LASER VISION  
CORRECTION]

[HEARING AID]

[$0]
[$65]
[$0 - $90]
[$35 - $60]
[$0]
[$0]
[$0]
[$75]
[$55]
[$20 - $40]

[30% OFF]

[30% OFF]

[$25 copay]

[25% OFF]

[X]

Allowance:Allowance:

[$130] [$0]
CONVENTIONAL VISUALLY REQ.2

Eye Exam copay:

[$10]

[$130] [$180]
OTHER LOCATIONS VISIONWORKS

The Exclusive Collection copay:

+ADDITIONAL [20]% OFF any overage.2 +ADDITIONAL [15]% OFF any overage.2

1. Contact lens coverage varies by product selection. 2. Visually Required contacts require prior approval. 3. Some limitations apply to additional discounts, discounts not applicable at all  
in-network providers. Davis Vision has done its best to accurately reflect plan coverage herein. If differences exist between this document and the plan contract, the contract will prevail.

[*HMIG or other footnotes needed?] [*HMIG or other footnotes needed?]

FREQUENCY
Exam: [12 mos.]
Lenses & Lens Upgrades: [12 mos.]
Frame: [24 mos.] 
Contacts, Eval. & Fitting: [12 mos.]

Dr. Name
Dr. Address Line 1
Dr. Address Line 2
Dr. Address Line 3

Dr. Name
Dr. Address Line 1
Dr. Address Line 2
Dr. Address Line 3

Dr. Name
Dr. Address Line 1
Dr. Address Line 2
Dr. Address Line 3

Dr. Name
Dr. Address Line 1
Dr. Address Line 2
Dr. Address Line 3

Dr. Name
Dr. Address Line 1
Dr. Address Line 2
Dr. Address Line 3

OR

Log in to your member account at davisvision.com/member to find a full listing of in-network providers.

OR

The Exclusive Collection copay:
FASHION DESIGNER PREMIER

[$0] [$0] [$25] [$0]

FRAME

OPTIONS &  
UPGRADES

EXAMS &  
SERVICES

CONTACTS1  
IN LIEU OF [GLASSES]

LENSES

Keep one in your wallet, or download our mobile app for digital access.

YOUR MEMBER CARDS ARE HERE.

the benefits
are clear.

THE EXCLUSIVE COLLECTION FREE BREAKAGE WARRANTYYOUR MEMBER ACCOUNT

Log in at davisvision.com/member 
to find a list of in-network providers 
near you, access your benefit 
information and check eligibility 
and claim status.

Our goal is to provide you with benefits that are simple to understand and easy to use. See reverse for  
an overview of your plan coverage and log in to your member account for full details.

The Exclusive Collection of frames 
is available at close to 9,000 locations 
across the U.S. Log in to your account 
to browse frames and find a 
Collection near you.

Your glasses are covered with our  
FREE one-year breakage warranty 
Some limitations apply.

WELCOME TO DAVIS VISION — WE’RE GLAD YOU’RE HERE.

Visit a nationwide network of independent providers and leading retailers.

Call our friendly member services team at the number on the back of your I.D. card.

Access your full benefit information & FAQs anytime online at davisvision.com/member.

All calls and claims are proudly adminstered in the U.S.

Save big with our Exclusive Collection of over 200 name-brand frames with values up to $195.
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SEE THE DIFFERENCE

OUR HISTORY

Providing great vision care benefits is simple when you place your 

customers first. Davis Vision members enjoy the lowest out-of-pocket 

cost with unparalleled choice and access to high quality eye care and 

eyewear. Our benefits are simple to understand and easy to use with 
plan options that give members more. 

1917
Davis Optical is  

founded as a family
owned, New York

based retailer.

1964
We begin to provide 
group benefits with

dedicated lab services.

1996
Highmark acquires 

Davis Vision and the
integrated model

is born.

The Exclusive  
Collection of frames  
is first introduced.

Our first manufacturing
facility opens in 

Plainview, New York.

You don’t have to be the biggest to be the best, that’s why we  

strategically built our network with our members in mind — it’s the  

optimal balance between Independent Providers and Retail Stores. Our 

Network team recruits the best optometrists, opthalmologists and retail 

partners to provide quality care to members across the country. With 4 

of the 5 leading national retailers in-network and an enhanced allowance 

at our sister company, Visionworks, it’s not hard to see why 97% of our 

members choose an in-network provider.

TODAY2015
Highmark acquires
Eye Care Centers

of America.

Our 12,000 square ft.,
state-of-the-art lab 

opens in west
San Antonio.

Membership grows to
over 22 million lives 

and more than 10,000
clients.

Headquarters moves
to sunny San Antonio,

Texas.

Our sister company, 
Visionworks, has over

700 stores and  
growing.

2006

OUR NETWORK

63% INDEPENDENT
37% RETAIL

OVER 50,000
POINTS OF ACCESS 9% AVG.

ANNUAL
GROWTH

WELCOME
TO A BETTER
VISION PLAN.

davisvision.com
1 (800) 283-9374

FOR FAMILIES YESTERDAY  
AND TODAY

Davis Vision members enjoy the lowest  
possible out-of-pocket cost because our  
integrated business model leverages  
wholly-owned labs. 

We are the only managed vision care company 
built to decrease mark-ups and keep money 
where it belongs - in the pockets of our  
members.

This value-driven mentality we’ve championed 
since the beginning continues to resonate with 
hard-working Americans, and our first employer 
group is still with us today.

davisvision.com
1 (800) 283-9374

advertisement (insert) spring look book

Back: Front:

Inside spread (bifold):

The Spring Look Book was a promotional tool designed 
to help the Davis Vision Sales team better position the 
brand and subsequent retail component better in the 
market.

The tool was also used by Client Management and 
distributed to current clients for their membership  
bases across the United States.  
 
Both today, and at the time of publication, Davis Vision 
provides managed vsion care benefits for over 22 million 
members nationwide.
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 A LIFE & STYLE SHOP

logo redesign

instagram post design

Aquarius, a San Antonio women’s life & style 
boutique, underwent a re-brand and logo 
redesign in early 2016 just before the store 
moved into a new space. 

Above is the original logo (left) and the  
final and current logo (above right). To the  
immediate right is an illustration of the new 
store location.

Instagram
images for
trunk shows
with (left to 
right) Tuleste, 
Ampersand 
as Apostrophe, 
+ Mirth

Original logo: New logo:

website redesign

& 20% off 
clothing & handbags

SPECIALTY BOUQUETS from
the vintage bouqet bar

TODAY

We recently redesigned the website to be simpler, cleaner, and incorporate  e-commerce.

Instagram
images for
(left to right) 
Valentine’s
sale, Natalie 
Martin trunk
show, + 
customer
feedback
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promotional emails

Left: Aquarius and goop product
launch + skincare event for Fiesta

Right: Aquarius wellness event Right: Aquarius spring cleaning sale

Left: Aquarius event with 
Houston-based line, Mirth
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VINYL SELECTIONS 
BY BEN LUHRMAN

TUES, MAY 19, 9AM - 6PM 
@ BLUE STAR

beg i nn
i n g

MAY 
6 PREV I EW  PRE = - PURCHASE RED DOT ARTWOR

KS @

BLUESTARART.ORG# V I VAREDDOT blues tarar t

W E D ,  M A Y  2 0 ,  2 0 1 5   6 - 1 0 P M

HONORIN
G PATRO

N

ANN GRI
FFITH AS

H

CRUZ ORTIZ
AR
TIS

T

RED LIPS + RED SOLES BY NEIMAN MARCUS, 
TOM FORD,  CHRISTIAN LOUBOUTIN

AMOR ART
 PARTY

TUES, MAY 
19, 6-8PM 

FOR COLLEC
TORS  SPO

NSORS

SAVE

DATE

FIESTA-CHIC

COMPLIME
NTARY 

VALET, G
REAT 

RAFFLE IT
EMS!!!

EACH YEAR, BLUE STAR’S RED DOT AR
T SALE 

FEATURES WORK BY SAN ANTONIO’S LEADIN
G ARTISTS.

ALL ART SALES PROVIDE VITAL FUNDIN
G TO HELP 

BLUE STAR INSPIRE, NURTURE, INNOVAT
E THROUGH

CONTEMPORARY ART, WHILE RETURNING
 NEARLY $ 

 50,000 TO ARTISTS IN OUR COMMUN
ITY.

H
O
N
O
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A
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Y
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T
IS
T

H
O
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O
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A
R
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P
A
T
R
O
N

PURO RED 
DOT

CALIENTE

GALLERIES

ANN GRIFFITH

ASH

COLLECTORS

MUCHO MAS

Casey • Amanda + W.B. Cavender • Katy + Ted Flato • Herrmann 
Family Foundation – Karen + Ronald Herrmann • Luther King Capital 
Management • Mission Pharmacal Company • Neiman Marcus • 
The Scout Guide San Antonio • Lyn + Pete Selig • Penelope Speier 
+ Sonny Collins • Sloan/Hall • The Smothers Foundation • 
Elizabeth + Scott Stephens • Whataburger

TE AMO ART
Norma Bodevin + Dr. Raul Yordan • 
Becky + John Canavan • Kristen + Rick

IN KIND
Absolut Texas • Alamo Plants and Petals •
Bakery Lorraine • Frost Bank Volunteers • H-E-B • 

MISSION
SUPPORT

Claire Alexander • Lauren + Jay Bullock •
Lenka + James Lehmann • SeeingArtSanAntonio

Hotel Valencia and Citrus • Mark Hogensen • Alissa Howard •  
The Lifshutz Family • Mod Pad • Silver Eagle Distributors • 
Bob Wade • The Wine Group

Lisa and Larry Barocas • Meredith 
+ Scott Campbell • Dya Campos

 • Lori + Joel Dunlap • Pierre Emond • Alice + Eric Foultz
 •  Andrew Goodman  •  Sa ra  +  Je remy  Jessop  •  
Francie Mannix • Laura + Lew Moorman • Catriona 
Morrison + Greg Garrison • Tracy + Shokare Nakpodia
 • Kerry + Chris Quinn • Perny Shea • Annie + Juan 
Carlos Suarez • Steve Treviño

AnArte Gallery • Art Palace • Cinnabar
David Shelton Gallery • French + Michigan • Parchman 
Stremmel Gallery • R Space • REM Gallery • Ruiz-Healy Art

M U C H A S  G R A C I A S  G E N T E !

!
QUE BONITA
BLUE STAR

Argo Group • H-E-B • Kim Lewis and 
Jessica + Clint Worth • Guillermo 
Nicolas + Jim Foster • Rackspace • 
Ricos Products Co., Inc.

MUY FANCY
Frost • Lauren Kate 
+ Peter J. Holt • McCombs 

Foundation – Connie + Sandy McNab • Silver 
Eagle Distributors • Wells Fargo Private Banking

Alexa Brundage • Tani + Tom Brundage • Carabin 
Shaw • Liz + Bill Chiego • Cinnabar • Haley Curry • 
Drought Properties • Magdalena + Dr. Raul Gaona • 
Haus Collective • Keller Henderson • Stacey Hill + Erick 
Schlather • Dean J. Jessop, Jr.  • Curtis Johnson • 
Margaret + Bill Kanyusik • Gemma Kennedy + Bradley 
Kayser • Ellen + David Lake • Las Casas Foundation • 
Paul Martin • Rachel Mauldin • Abbie + Michael Mayo 
 • Tracy + Shokare Nakpodia • The John and Florence 
Newman Foundation • The NRP Group • Carolyn + 
Allan Paterson • Jane + Tom Partlow • Ruiz-Healy Art 
 • Ethel Runion • South Texas Money Management  
 • Tracy + Jack Williams

MI AMIGO
AC Financial – Sandra + Albert Cavazos •Brainiac LLC – Omar Akhil + Lara Kilgore •

shining star

special thanks to our sponsorssuperfly

dancing queen

jungle boogie

H-E-B
Ricos Products Co., Inc.
Silver Eagle Distributors Wendy & Tom Wirth

C.H. Guenther & Son, Inc.
Neiman Marcus

Mike Casey
Ryan Rue & Eric McCormick
Penelope Speier & Sonny Collins

stayin’ alive
Alexa Brundage • Frost 321 • Frost Bank • Mayor Gizmo • Selsa & Omar Gonzalez • Caroleene & Bobby Dobson • Gemma Kennedy & Bradley Kayser •  Sara & Jeremy Jessop 
• King William Realty/Yndo Urban • Francie Mannix • Paul Martin • Catriona Morrison • Luisa & Robert Price • Cameron Ryan Redding • Robey Architecture

additional support
Alamo Plants & Petals
Boulevardier Group
Frost Bank Volunteers

Christopher C. Hill
Alissa Howard
Allison Hays Lane

Lifshutz Family
Mexcor Distributor D I S T R I B U T O R S

s i lv e r  e a g l e
P U R V E Y O R S  O F  A R T I S A N  S A U S A G E

Reyes Automotive Group 
& Reyes Amtex Automotive

co-chairs mike casey & ellie leeper 
invite you to boogie on down to blue 
star contemporary for disco bingo in 
support of our dyn-o-mite exhibitions 
& groovy education programs 

visit bluestarart.org or call (210) 227-6960 for information 
on sponsorship levels, tickets & other details.

20 15disco

/bluestarart  #discobingo
1 16  BLUE STAR,  SAN ANTONIO,  TX  78204

contemporary

save
thedate

thurs. nov. 19th

CONTEMPORARY
116 BLUE STAR
SAN ANTONIO TX, 78204

ellie leeper
mike casey&

silent auction &
art sales begin

7-8pm

bingo rounds called by
• yenifer gaviña-franco
  &  nicholas piñales
• leigh anne lester
• mark menjivar

8-10pm

disco dance party with
dj neto

10-12pm

FUNKADELIC WORKS FOR SALE BY MOSAIC STUDENT ARTISTS & 
BERLIN RESIDENCY ALUMNI.

come
boogie on
down for

committee
• OMAR AKHIL •         MEREDITH ALVAREZ • KRISTEN CASEY 
• RUDY CHOPERENA • CAROLEENE DOBSON • SARA JESSOP 
• ELIZABETH LYONS • PAYTON G. KANE • FRANCIE MANNIX
• CATRIONA MORRISON • SHOKARE NAKPODIA • SAGE NOE BLOUNT 
• ANNLYN OSBORN • CAMERON RYAN REDDING • ALLISON REYES 
• SARA WALKER

cocktails, treats & eats all night

platforms & polyester preferred

inspire. nurture. innovate.
DISCO BINGO SUPPORTS BLUE STAR'S DYN-O-MITE EXHIBITIONS, 
GROOVY PUBLIC PROGRAMS, & SUPERFLY BERLIN RESIDENCY.

join emcee gary sweeney for

Left:  envelope design
Above right: Save the Date

Below: front and back invitation (four-fold)

Below: front and back invitation (four-fold)

Below: logo design, on wall Below: materials suite for Black Tie Bingo

disco bingo

black tie bingo

red dot art sale
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served with chips

served with your choice of 2 sides

SANDWICHES
the classic

PAPA FRITZ  |  $7.95
Ham, turkey, swiss and american on rye

CLUBHOUSE  |  $8.75
Turkey, bacon, lettuce, tomatoes, purple 
onion on toasted white or wheat

PATTY MELT  |  $8.25
Hamburger on grilled rye with swiss, 
grilled onions, and bacon

BLT  |  $6.25
Bacon, lettuce, and tomato grilled on 
your choice of white or wheat

CROISSANT SANDWICH  |  $7.50
Chicken or tuna salad on croissant served 
with lettuce and tomato

SCHILO BURGER  |  $7.25
Angus blend patty on a french roll with 
lettuce, tomatoes, red onion and pickle

GRILLED HAM & CHEESE  |  $8.25
Smoked ham with swiss cheese on rye

SUBMARINE  |  $9.45
Salami, turkey, pastrami, american, swiss, 
jack, lettuce and tomato

VEGETARIAN  |  $7.25
Cucumber, cream cheese, avocado, lettuce 
and tomato on a croissant

+ add cheese  |  $1.00 + add avocado  |  $1.50+ add bacon  |  $1.25

MEATLOAF  |  $7.50
Our #1 selling daily special, now available
all week long

CHICKEN & DUMPLINGS  |  $7.75
Made from scratch in a rich broth with  
chicken, carrots, celery, and dumplings.

ROAST BEEF & GRAVY  |  $7.75
Oven roasted brisket topped with brown gravy.

LOX + BAGEL  |  $11.25
Smoked salmon with cream cheese, lettuce, 
tomato, and purple onion on a toasted bagel

THE CLASSICS SCHNITZEL

+ add gravy to make it a “Jaegerschnitzel” |  $1.00

ask your server to make it a sandwich!

ask your server to make it a sandwich!

served with your choice of side

HANCHENSCHNITZEL  |  $8.45
Breaded and pan-fried chicken

SCHWEINESCHNITZEL  |  $8.45

Breaded and pan-fried pork-loin

WEINERSCHNITZEL  |  $8.85
Breaded and pan-fried veal

REUBEN  |  $8.95
Corned beef, sauerkraut, and swiss 
cheese on grilled rye

A generous person will prosper; whoever refreshes 
others will be refreshed  PROVERBS 11:25

FAMOUS
ROOT-BEER

FAMOUS SPLIT PEA

+ add a cup of soup to any plate  |  +  $1.95

+ add frank or wurst to a bowl  |  +  $2.00

POTATO SOUP loaded baked flavor

TOMATO SOUP hearty basil bisque

SOUP CUP  |  $2.95       
BOWL  |  $4.95

MUG  |  $2.75
+ with one free refill

FLOAT  |  $4.25 
made with Blue Bell
ice cream

PITCHER  |  $7.50

made with pure cane sugar!

SCHILO’S SAMPLER  |  $10.45
Your choice of 3 sausages and 
any 2 cheeses

KRAUT DOG  |  $7.50
Frank on a toasted bun with kraut,
served with your choice of side.

POLISH NEIGHBOR  |  $7.50
Polish sausage on a toasted bun,
served with your choice of side

HOT PRETZELS  |  $5.25
2 large baked pretzels with our  
famous hot mustard

SAUSAGE PLATTER
Bratwurst, Cheddarwurst,  

Knockwurst, Polska Kielbasa,  
German Knackwurst, Franks

1 SAUSAGE  |  $8.50
2 SAUSAGE  |  $9.50
3 SAUSAGE  |  $10.50

served with bread & choice of side

SALADS
FRITZ SALAD  |  $7.95
Choice of three: chicken, tuna, fruit,  
cottage cheese, pimento cheese

+ add chicken  |  $1.30

+ add a side garden salad to any plate  |  $2.95

CHEF SALAD  |  $8.45
Large garden salad topped with ham,  
turkey, swiss, and egg

SPINACH SALAD  |  $7.95
Fresh spinach and mixed greens with dried
cranberries, onions and pecans

COBB SALAD  |  $8.95
Chicken chunks in our garden salad with 
diced eggs, avocado, and blue cheese

SMORGASBORD

sausage
&wurst

= VEGETARIAN

START
SOME
DEVILED
EGGS!

$6.00
for 6 
halves

8 OZ. JAR  |  $4.95

TAKE OUR
FAMOUS
hot mustard
HOME

S I N C E  1 9 1 7

pronounced “she-lows”

The oldest restaurant in San Antonio!
A CENTURY OF GERMAN-TEXAN FARE.

menu design

SCHILO'S STARTED AS A SALOON IN THE 1900s in Beeville, TX. "Papa" Fritz Schilo moved 
the saloon and his family to San Antonio in 1914 and Mama Schilo started serving some of her 
recipes a few years later in 1917. Her timing was perfect - in 1920 prohibition hit America, closing 
all saloons. In 1942, Schilo's moved to its current location which was originally a currency exchange 
bank. In fact, the original bank vault is now a walk-in cooler. After three generations of Schilos, the 
Lyons family purchased the establishment in 1980 and has continued the proud German family-owned 
tradition of hard work, good cooking, and having fun. Now, 100 years old, Schilo's is the oldest  
operating restaurant in San Antonio. 

OUR HISTORY

Your choice of bread, 1 meat and 1 cheese.  
Served with chips and your choice of mayo or  
mustard, lettuce, tomato and onion  |  $6.25SANDWICHES

build-your-own

BREADS
Rye, White, 
Wheat, Sour 
Dough

MEATS
Hard Salami, Corned Beef, Pastrami, 
Smoked Ham, Roast Beef, Turkey

CHEESES
Swiss, Cheddar, Monterrey Jack,  
Provolone, Pepper Jack, Pimento, 
Muenster, American

+ add extra meat  |  $1.50+ add extra cheese  |  $1.00

SIDES
german potato salad 
green bean casserole 

steamed spinach  
carrot salad • seasonal fruit 
deviled egg • red cabbage  

sauerkraut • homefries

+ add to any order  |  $2.15

DESSERTS
HOMEMADE CHEESECAKE  |  $5.50

+ with cherries or strawberries  |  $5.75

PEACH COBBLER  |  $4.50

MISS IRMA’S APPLE STREUSEL  |  $4.50

VANILLA ICE CREAM  |  $2.75

BAKERY LORRAINE COOKIES  |  $3.00

KIDS MEALS
PANCAKE BREAKFAST  |  $5.25

CHICKEN STRIPS & FRIES  
OR GRILLED CHEESE & CHIPS  |  $5.25

FOR PARTIES OF 6 OR MORE

SMALL JUICE OR MILK  |  $2.25
LARGE JUICE OR MILK  |  $3.25
Juice: Apple, Orange, or Cranberry
Milk: 2%, or Chocolate

ICED TEA, SWEET TEA, HOT TEA,  
COFFEE  |  $2.75 

SPECIALTY BOTTLED DRINKS  |  $2.95 
LIFE WTR, Mexican Pepsi, Orange Crush, 
Stubborn Agave Vanilla Cream Soda or  
Black Cherry Soda

SODAS & LEMONADE  |  $2.75  
Pepsi, Diet Pepsi, Sierra Mist, Dr. Pepper, 
Diet Dr. Pepper

ACCEPTED
all major credit cards

18% service charge added

TEXAN BEERS 

ALAMO GOLDEN ALE
American blonde ale brewed by Alamo Beer 
Co. in San Antonio, TX  •  ABV 5.1%
 
SHINER BOCK
Bock style beer brewed by Spoetzl Brewery 
in Shiner, TX  •  ABV 4.4%

GERMAN BEERS  

PAULANER HEFEWEIZEN
Hefeweizen style beer brewed by Paulaner in 
München, Germany  •  ABV 5.5%
 
SPATEN OPTIMATOR
Doppelbock style beer brewed by Spaten-
Franziskaner-Bräu in München, Germany  •  
ABV 7.6%

PINT  |  $5.25
PITCHER  |  $18.00DRAFTS

THREE 5 OZ. SAMPLES  |  $5.00

FLIGHTS

BUD LIGHT

LONE STAR

DOS XX

STELLA ARTOIS

AUSTIN EAST CIDER ORIGINAL

ROTATOR

$4.50

$4.50

$5.00

$5.00

$5.25

MKT

SAUVIGNON BLANC, CABERNET SAUVIGNON,

CHARDONNAY

BOTTLED

DRINKS

$6.50WINE

Every Day! |  $4 ALL DAY

mim�as!
 

NOW SERVING Start with a flight, & end with a pint!

add

build your own

PAPA FRITZ BREAKFAST  |  $7.95
2 eggs, hash browns or grits, toast or biscuits, and ham, 
bacon, or breakfast sausage 
+ OR substitute bratwurst for meat  |  $1.50

POTATO PANCAKES  |  $6.25
3 traditional potato pancakes grilled crisp and 
served with applesauce

BREAKFAST SANDWICH  |  $6.25
Scrambled egg, bacon, and cheese served on a 
croissant

PIONEER BISCUITS & SAUSAGE GRAVY  |  $4.15
2 fresh biscuits served with creamy sausage gravy

+ 1 egg  |  $1.00    
+  hashbrowns, grits, or seasonal fruit  |  $2.15

+ ham, bacon, or sausage  |  $2.50 
+ bagel and cream cheese  |  $2.75   +  brat  |  $3.50

MAMA SCHILO BREAKFAST  |  $5.25
1 egg toast, or biscuit, and ham, bacon or breakfast sausage

BREAKFAST

WWW.SCHILOS.COM  |  (210) 223-6692  |                    @schilosdeli

come on in,
WE’RE OPEN!

SUN. - WED. 
7:30AM - 2:30PM

THURS. - SAT. 
7:30AM - 7:30PM

DON’T FORGET  
YOUR 
MERCHANDISE!

OMELETTE

FIESTA MEDAL $8.00 
MUSTARD $4.95
TSHIRT $12.00

BASEBALL CAP $10.00 

CINNAMON ROLL, CROISSANT, & 
ASSORTED BAKED GOODS  |  $4.00

BREAKFAST TACOS

BEAN + CHEESE  |  $1.75

POTATO + EGG  |  $1.75

BACON + EGG  |  $1.95

SAUSAGE + EGG  |  $1.95

+ add cheese for $.50
+ add avocado for $1.50

served with red salsa or Casa 
Rio’s famous tomatillo salsa

$8.50

+ add extra ingredient for $.50
+ add sliced avocado for $1.50

Made with 2 eggs & your 
choice of 3 ingredients:
• tomatoes • onions • olives 

spinach • salsa • bacon
ham • cheese

FRENCH TOAST  |  $5.50
2 pieces of Texas toast dipped in batter, grilled, and 
dusted with powdered sugar & cinnamon

PIONEER BUTTERMILK PANCAKES  |  $7.25
3 fluffy pancakes made from scratch served with syrup with 
one egg and your choice of bacon, ham or breakfast sausage.

BOWL OF OATMEAL  |  $4.25
Large bowl of oatmeal freshly made, sprinkled with cinnamon, 
and served with raisins & brown sugar on the side

served all day, every day!

delivered daily!

contact us
FOR YOUR

NEXT PARTY
& EVENT NEEDS

INCLUDING
BREAKFAST BUFFETS!
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PLATOS PRINCIPALES

ENCHILADAS

Chicken enchiladas topped with Monterey Jack cheese, tomatillo sauce, and sour cream. Served with 
mexican rice and refried beans.

Enchiladas stuffed with grilled bell peppers, mushrooms, zucchini, onions, and topped with Monterey Jack 
cheese and your choice of Santa Anna or tomatillo sauce. Served with mexican rice and refried beans.

GREEN CHICKEN ENCHILADAS

VEGETARIAN ENCHILADAS

Cheese enchilada, tamale, chili con carne, mexican rice and refried beans. 
REGULAR PLATE • a favorite since 1946 $9.00

3 large, fresh-pressed corn tortillas filled with chicken and spices, then rolled and fried. Served with sour 
cream, pico de gallo, guacamole, mexican rice, and refried beans.

FLAUTA PLATE $9.75

3 tamales topped with our famous chili and cheese. Served with mexican rice and refried beans.
TAMALE PLATE $8.50

Cheese enchilada, tamale, crispy beef taco, chili con carne, chili con queso, mexican rice, refried beans, 
and a guacamole salad.

DELUXE DINNER • a favorite since Hemisfair in 1968 $11.95

Enchiladas of your choice including beef, cheese, or chicken topped with our different sauces and 
cheeses.  Served with mexican rice and refried beans.

ENCHILADA PLATTER 2 enchiladas

2 enchiladas

2 enchiladas

3 enchiladas

3 enchiladas

3 enchiladas

$10.50

$9.95

$10.95

$11.95

$11.50

$12.25

VAQUERO GRILL •  Made to order! Please allow extra time

10 oz Angus choice grilled ribeye steak. Served with mixed grilled vegetables, mexican rice, and a choice 
of Santa Anna or tomatillo sauce.

CARNE ASADA $20.25

Grilled boneless chicken breast served with mexican rice, borracho beans, and pico de gallo. Topped 
with a choice of Santa Anna or tomatillo sauce and Monterey Jack cheese.

POLLO ASADO $12.50

Grilled beef or chicken fajitas with grilled peppers and onions. Served with mexican rice, borracho 
beans, sour cream, guacamole, pico de gallo, and fresh-pressed, handmade flour tortillas.

FAJITA PLATE

Mixed grilled vegetables          Chicken $18.50 $20.50Grilled beef       shrimp

A deep fried mild Poblano Pepper served with borracho beans and stuffed with your choice of
CHILI RELLENO

Vegetable and rice Ground beef Chicken and rice$10.50 $12.00

2 items 3 items$10.50 $11.95
Choose 2 or 3 out of the following items: enchilada of your choice, crispy or soft taco (beef or chicken),  
chalupa, chicken flauta, or tamale. Served with mexican rice and refried beans.

COMBINATION DINNER

Grilled Mahi Mahi served on mexican rice and topped with our poblano sauce. Served with a  
half-size Ensalada de Colores and your choice of lime vinaigrette or ranch dressing.

GRILLED MAHI MAHI $13.95

BOTANAS

4 miniature flautas, 4 beef quesadillas, & 4 pollo poppers. Served with guacamole & sour cream.

BOTANAS PLATTER

SPICY “SECRET” SALSA

$11.50

$4.50

6 hand-pressed, miniature corn tortillas filled with chicken and spices, and then rolled & fried. Served 
with sour cream, guacamole & poblano sauce.

FLAUTAS $8.95

Mild poblano peppers, grilled chicken, and vegetables in a creamy broth with Monterey Jack cheese and  
tortilla strips. Served with an avocado slice.

CHICKEN TORTILLA SOUP Cup Bowl $7.50$4.35

A bowl of Chicken Tortilla Soup served with a half-size Ensalada de Colores.
SOUP AND SALAD COMBINATION $10.00

SOPA Y ENSALADAS

A HALF ENSALADA DE COLORES

TO ANY PLATE

GRILLED CHICKEN       PICADILLO MEAT

GRILLED SHRIMP       BEEF FAJITA

to any salad!

$2.25
$2.75 $4.25

Fresh 12” hand-pressed flour tortilla grilled with Monterey Jack cheese. Served with guacamole & sour cream.

Grilled chicken fajita, or picadillo meat

Mixed grilled vegetables  . Grilled shrimp or beef fajita

QUESADILLAS

$11.25
$10.50 $12.25
$10.50Cheese  .

10 large tortilla chips covered with refried beans & melted cheese. Served with guacamole & sour cream.
NACHOS ESPECIAL

Grilled chicken fajita, or picadillo meat

Mixed grilled vegetables  . Grilled shrimp or beef fajita

Bean and cheese z $10.75$8.25
$11.75$9.50

Freshly made guacamole served in a taco shell on a bed of fresh lettuce with tomatoes and our  
chile-lime vinaigrette.

GUACAMOLE SALAD $5.50

Fresh mixed greens with grapefruit, orange, bell peppers, avocado, and red onion. Served with  
lime vinaigrette or ranch dressing.

LINDA’S ENSALADA DE COLORES $8.50

Lettuce, tomato, cheese, guacamole, rice, beans and sour cream. Served in a large taco shell with your 
choice of lime vinaigrette or ranch dressing. 

TACO SALAD $8.50

$4.50Large

Large

$7.95
$9.25

Small

Small

$5.25
$6.25

CHILI CON QUESO
PICADILLO MEAT

GUACAMOLE DIP

Tender chunks of beef and pork simmered in spices like the dish popularized by the Chili Queens and 
served in the plazas of San Antonio in the 1800s. Served with cheese and onions.

CHILI CON CARNE • best in Cup Bowl $7.50$4.25The Oldest Restaurant on the River
Since 1946

menu design

TRES LECHES SOPAPILLAS FLAN 

SPECIALTY DRINKS BOTTLED DRINKS

WATERMELON AGUA FRESCA HORCHATA
COFFEE MILK (2%)
SODAS LIPTON PURE LEAF TEA

$5.50

$5.50 $3.00

$3.50 $3.50

$2.65 $2.65
$2.65 $2.65

Vanilla sponge cake soaked in a trio 
of milks, and laced with cinnamon.

Sprinkled with cinnamon and 
sugar. Served with honey.

Our own recipe, made fresh 
daily.

Pepsi, Diet Pepsi, Dr. Pepper, Lemonade,  
Big Red, Sierra Mist, Gatorade

MAJOR CREDIT CARDS & MOST TRAVELER’S CHECKS ARE  
ACCEPTED. NO PERSONAL CHECKS. LIMITING SEPARATE  

CHECKS FOR LARGE PARTIES IS APPRECIATED.

The earth is the Lord’s and all it contains, the world and 
those who dwell in it. For he has founded it upon the 
seas and established it upon the rivers. Psalm 24:1-2

Sweet or Unsweet
Peach or Raspberry

Piña Colada, Strawberry       Peach Daquiri
(non-alcoholic)

LIFE WTR, Mexican Pepsi, Stubborn Agave  
Root Beer, Vanilla Cream, Black Cherry Soda

3 handmade corn tortillas filled with seasoned diced beef, grilled onions, cilantro, cheese, lime, and 
topped with poblano sauce. Served with borracho beans.

COMMERCE STREET TACOS $9.95

Choose one: Chicken Strips, Cheese Enchilada, Small Cheese Quesadilla, Crispy or Soft Taco  

(Beef or Chicken) Served with mexican rice and refried beans or french fries.               a fruit cup for $.75

CHILD’S PLATE • 10 AND UNDER

FRUIT SHOOT JUICE DRINKS • APPLE OR STRAWBERRY-RASPBERRY

$5.75

$1.50

2 corn tortillas filled with pieces of grilled mahi mahi or grilled shrimp topped with your choice of fresh 
cabbage slaw or grilled corn slaw. Served with poblano sauce and borracho beans.

FISH OR SHRIMP TACOS $11.75

PLATOS PARA LOS NIÑOS

POSTRES

BEBIDAS

TACOS & more

2 crispy corn       2 soft flour tortilla tacos served with mexican rice and refried beans, and accompanied 
by Santa Anna or tomatillo sauce. Filled with your choice of picadillo meat or shredded chicken.

SOFT OR CRISPY TACO PLATE $9.25

= VEGETARIAN ITEM

A 6 oz. seasoned Angus brisket beef blend patty on a specialty bun with lettuce, tomato, and onion.
MR. BEYER’S BURGER $8.50

REFRIED BEANS, PICO DE GALLO, 
GRILLED PEPPERS & ONIONS, JALAPEÑOS, 
OR TOMATILLO SAUCE FOR $.50 EACH

BACON, GUACAMOLE, QUESO,  
CHEDDAR, OR HABANERO JACK  
FOR $1.00 EACH

FRENCH FRIES 
FOR $1.00

DON’T MISS OUR
handmade

IN  FLOUR & CORN
fresh-pressed tortillas!

TRADITIONAL MARGARITA

HOUSE LIQUORS

TOP SHELF LIQUORS

PREMIUM LIQUORS

TEXAS REGIONAL BEERS

SEASONAL BEERS

TOP SHELF MARGARITA

SKINNY MARGARITA

DOMESTIC BEER

GHOST PEPPER MARGARITA

CERVEZAS MEXICANAS

PREMIUM MARGARITA FLAVORS

$7.00 $8.00

$8.00

$4.50

$8.00

$5.25

$10.50 +$1.00

$5.75

$7.00

$9.50

$5.00

MP

MARGARITAS •  try it with mezcal!

BEER

MIXED DRINKS

12 oz tequila, triple sec, sweet and sour

Jim Beam, Skol, Morales Gold, Ron Rio, Highland Mist, McCormick’s

Jack Daniels, Tres Caballos, Tito’s, Wild Turkey, Crown Royal, Beefeater, J+B, Wahaka Mezcal Joven

Maker’s Mark, Bombay Sapphire, Glenlivet, Grey Goose, TX Blended, Patron, Don Julio, Vago Elote Mezcal Joven

Shiner Bock, Alamo Golden Ale, Alamo Amber Lager  • locally brewed & a local favorite!
Austin Eastciders Blood Orange Cider & Pineapple Cider

See table tent or ask your server for current offerings

12 oz tres caballos, grand gala, sweet and sour

12 oz tres caballos, grand gala, fresh lime juice, 
agave nectar, and orange juice

Lone Star, Budweiser, Bud Light, Michelob Ultra, 
O’Doul’s

12 oz tequila, fresh lime juice, agave nectar, and 
orange juice

Corona, Corona Light, Dos Equis, Tecate,  
Negro Modelo, Modelo Especial

Cazadores Reposado, Patron Silver, Don Julio 
Añejo, or Vago Elote Mezcal Joven

Strawberry, Peach, Midori, Raspberry, 
Prickly Pear, Sangria Swirl

Cantina

WINE •  proudly serving Texas wines!

HOUSE WINE $6.00
Sauvignon Blanc, Merlot,  
Cabernet Sauvignon, Chardonnay

Glass

SANGRIA • peach    red $18.00$6.50Glass Litre

Alfred Beyer’s appliance store was struggling. Desperate to make ends meet, he 

built steps down to the river beside his store. Al dug up the flood-deposited mud 

from the basement (an 18th century Spanish-era home) and landscaped both 

sides of the river at his own expense. After months of trying out recipes for San 

Antonio favorites on his family and friends, he opened Casa Rio Mexican Foods.  

The River Walk had so far failed to live up to its promise as the “Venice of  

America.” Engineering brought the San Antonio River a gentle flow and uniform 

depth of 3 1/2 feet – considered ideal for gondoliers’ poles, but tourists and  

residents generally visited only a few times a year for river parades or art shows. 

Mr. Beyer tried gondolas, paddleboats, dinner boats and canoes to attract more 

customers, but it was not until Hemisfair 1968 that the River Walk began to earn  

its place as the number one tourist destination in Texas. 

The only certain thing about chili is that it did not originate in  

Mexico. Legend has it that the first recipe came from Spanish  

immigrants who brought it to San Antonio in the 17th century.

In the mid-1800’s women known as “Chili Queens” were already  

famous for the stew spiked with peppers (chiles) that they sold 

from open air stalls in the plazas of the city. Chili con carne was 

The Oldest Restaurant on the River

OUR FOUNDER • AL BEYER

SAN ANTONIO MEXICAN FOOD

www.casa-rio.com  |  (210) 225-6718  |  

featured at the World’s Fair in Chicago in 1893 at the San Antonio Chili Stand. Casa Rio still serves the 

authentic, savory recipe (seasoned with the pulp of the dark red ancho pepper) that made San Antonio 

famous nationwide. 

Casa Rio is still owned and operated by Al’s third and fourth generation descendants.

visit our website to learn more about boat dinners, party &event rentals!
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Above: Go Texan promotional menu board for fast casual 
restaurant chain in Midland and Odessa, JumBurrito
Right: Go Texan email for JumBurrito 

Above: gift card artwork

go texan restaurant campaign

gift card artwork

*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.*offer valid from 7/1/17 - 7/31/17. No coupon necessary, good for all customers but has also been loaded to all rewards cards.

JULY 1 - 31  |  CHORIZO CON HUEVOS SPECIAL

MILDLY SPICY, DELICIOUSLY SEASONED

Crumbled Mexican sausage, pan-fried with scrambled eggs and sauteed potatoes. 
Topped with cheddar cheese and wrapped in a soft Jumbo tortilla. Served with 

golden hash browns and an ice-cold Jumbo drink  |  $6.25

Our chorizo is all beef

Above & right: Holiday menu board and email promoting 
JumBurrito’s partnership with the West Texas Food Bank

Table tent design for the 
Spring 2018 promotional 
marketing campaign. 
 
Revolutionary Rewards 
members (their frequent 
customer rewards platform) 
could earn double points on 
purchases within a certain 
time period.

table tent design

holiday restaurant campaign

Monday, Novemb er 9 - Sunday, Decemb er 13

WIN 1,000 POINTS! Each visit = 
one entry to win!

FOR EVERY MEMBER 
VISIT JUMBURRITO 
W I L L  D O NAT E  2  
M EAL S  TO  T HE

For every Rewards Card visit between 11/9/15 - 12/13/15 JumBurrito will donate $.50 to West Texas Food Bank, enough to provide two meals to a person in need. Each 
visit will count as one entry to win 1,000 points. 6 winners in all!  See our website for details.

REWARDS CLUB BONUS! 

• FREE ENLISTMENT BURRITO*

JOIN THE

• IMPRESSIVE FOOD & DRINK
  BONUS OFFERS

• 1 POINT PER DOLLAR
  25 POINTS = $2.50 REWARDS

All loaded right 
to your card!

Revolution!

*Register your card at www.jumburrito.com/register.  See website for official 
rules and FAQ. *Free enlistment burrito will appear on card after second visit.

2X THE POINTS
AFTER 2PM

MARCH 1 - MARCH 31

BURRITOS
BETTER THAN

A DOUBLE
RAINBOW

March 1, 2018 -  March 31, 2018.  All eligible RR Cardholders will
receive 2 Rewards Points for each $1 Dollar Spent between the
hours of 2pm - close. Must present card at time of purchase.  
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This sales book launched the PREAct campaign and allowed the sales team to provide their 
employer partners with a robust suite of tools and programs to engage and educate their 
health plan members. This is accomplished through the two subsections “Prevention &  
Recovery” and “Education & Activity”. 

Within a month, markets testing the program acquired 35% more new patients.

>>> Won a GDUSA Health & Wellness Award for “Brochures/Collateral”

preact sales book

branded playing cards

The “What is Airrosti”  
Presentation is a multi- 
functional powerpoint that 
provides the initial  
introduction to Airrosti and 
explains treatment and  
outcomes in a concise and 
patient-friendly manner. 

what is airrosti presentation
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employer partner treatment voucher

A SPECIAL OPPORTUNITY FOR CAC MEMBERS

AT NO COST

8 area locations, including 1 within the US Bank Building downtown! 
FIND THE LOCATION NEAREST YOU & LEARN MORE AT AIRROSTI.COM

Airrosti's outcome focused care leads to rapid recoveries & lasting results–while helping patients 
avoid MRIs, pharmaceuticals, surgeries, and other costly procedures.  Airrosti providers are experts 

at eliminating chronic pain & resolving most spine, joint, & soft-tissue conditions.
 

experience AIRROSTI

COMMON CONDITIONS SUCCESSFULLY TREATED

FIRST APPOINTMENT, ON US.

HEADACHES BACK PAIN SHOULDER PAIN ELBOW PAIN KNEE PAIN ANKLE SPRAIN CARPAL TUNNEL

FOR OTHER
CONDITIONS,

CONTACT YOUR 
AIRROSTI
PROVIDER

to schedule your
EMAIL
RSVP5@airrosti.com

CALL       (800) 404-6050 
& mention this voucher

or

>>> Won GDUSA Health & Wellness Award for “Direct Mail”

corporate event posters

>>> Each poster won a GDUSA Graphic Design Award for “Poster”
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event + promotional items

Concert for the Cure raised over 
$180,000 for Camp Discovery,  
a summer camp for children 
affected by cancer. 
 
Above are images of  
promotional materials for the 
8th, 9th, and 10th annual  
concerts.

web design

Above: Promotional art / visual 
theme for the final concert in 2016 
featuring Roger Creager.

Left: Concert for the Cure had three 
different websites from 2007 to 
2016. 

When transitioning and building 
this new site, we focused on using 
photography, a streamlined digital 
donation process, and integrating 
the social media accounts directly 
into the website.  
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FOR	
  IMMEDIATE	
  RELEASE
Oct.	
  14,	
  2011	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   Contact:
	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   Vanessa	
  Hurd
	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   (210)	
  562-­‐0151
	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   Claudia	
  Cas:llo
	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   (210)	
  771-­‐6780

Charles	
  Bu+	
  donates	
  $20	
  million	
  toward	
  new	
  San	
  Antonio	
  Children’s	
  Museum
Children’s	
  Museum	
  acquires	
  property	
  on	
  Broadway,	
  planning	
  to	
  open	
  new	
  loca:on	
  in	
  District	
  2,	
  SAISD

SAN	
  ANTONIO	
  —	
  Charles	
  Bu?,	
  chairman	
  and	
  CEO	
  of	
  H-­‐E-­‐B	
  and	
  a	
  long:me	
  champion	
  of	
  educa:on,	
  commi?ed	
  
a	
  personal	
  dona:on	
  of	
  $20	
  million	
  toward	
  a	
  new	
  San	
  Antonio	
  Children’s	
  Museum.	
  Bu?’s	
  dona:on,	
  the	
  largest	
  
personal	
  giN	
  he	
  has	
  given,	
  helped	
  the	
  16-­‐year-­‐old	
  Children’s	
  Museum	
  acquire	
  property	
  at	
  the	
  intersec:on	
  of	
  
Broadway	
  and	
  Mulberry	
  Avenues,	
  where	
  it	
  plans	
  to	
  build	
  a	
  $45	
  million	
  master	
  planned	
  Children’s	
  Museum.	
  
The	
  museum’s	
  rapid	
  and	
  consistent	
  growth	
  —	
  admissions	
  are	
  up	
  36	
  percent	
  and	
  membership	
  has	
  tripled	
  since	
  
2008	
  —	
  demonstrates	
  the	
  demand	
  for	
  its	
  services	
  and	
  the	
  support	
  for	
  a	
  more	
  significant	
  ins:tu:on.

“San	
  Antonio	
  children	
  are	
  tops	
  and	
  they	
  deserve	
  a	
  first-­‐class	
  children’s	
  
museum,”	
  said	
  Bu?.	
  “When	
  properly	
  done,	
  children’s	
  museums	
  
contribute	
  significantly	
  to	
  the	
  crea:ve	
  development	
  and	
  educa:on	
  of	
  
our	
  young	
  people.	
  Houston,	
  Dallas	
  and	
  Indianapolis	
  have	
  par:cularly	
  
outstanding	
  children’s	
  museums,	
  which	
  serve	
  as	
  learning	
  centers	
  for	
  
the	
  early	
  childhood	
  set.	
  San	
  Antonio	
  is	
  too	
  large	
  a	
  city	
  not	
  to	
  have	
  one,	
  
and	
  if	
  we	
  are	
  commi?ed	
  to	
  improving	
  educa:on,	
  the	
  :me	
  is	
  now	
  to	
  
create	
  a	
  newer,	
  larger	
  children’s	
  museum	
  of	
  na:onal	
  caliber	
  accessible	
  
to	
  all	
  children	
  in	
  San	
  Antonio.”

The	
  new	
  70,000-­‐square-­‐foot	
  Children’s	
  Museum	
  will	
  serve	
  at	
  least	
  
twice	
  the	
  number	
  of	
  children	
  it	
  currently	
  serves	
  at	
  its	
  downtown	
  
loca:on,	
  which	
  is	
  limited	
  by	
  both	
  space	
  and	
  the	
  cost	
  and	
  scarcity	
  of	
  parking.	
  A	
  reloca:on	
  commi?ee	
  iden:fied	
  

a	
  former	
  car	
  dealership	
  in	
  San	
  Antonio’s	
  
District	
  2	
  and	
  the	
  San	
  Antonio	
  
Independent	
  School	
  District	
  as	
  the	
  
preferred	
  loca:on	
  of	
  the	
  new	
  Children’s	
  
Museum.	
  The	
  City	
  of	
  San	
  Antonio	
  ac:vely	
  
par:cipated	
  in	
  the	
  site	
  selec:on	
  process.	
  
The	
  new	
  loca:on	
  places	
  the	
  Children’s	
  
Museum	
  in	
  the	
  same	
  corridor	
  as	
  several	
  
other	
  cultural	
  ins:tu:ons,	
  including	
  the	
  
San	
  Antonio	
  Museum	
  of	
  Art,	
  Wi?e	
  
Museum,	
  San	
  Antonio	
  Zoo	
  and	
  San	
  
Antonio	
  Botanical	
  Garden.

“To	
  achieve	
  our	
  vision	
  of	
  becoming	
  a	
  premier	
  educa:onal	
  resource,	
  the	
  Children’s	
  Museum	
  requires	
  a	
  newer,	
  
larger,	
  exhibit-­‐rich	
  space	
  that	
  is	
  widely	
  accessible	
  to	
  children	
  from	
  all	
  parts	
  of	
  the	
  city	
  and	
  surrounding	
  area,”	
  
said	
  Vanessa	
  Lacoss	
  Hurd,	
  execu:ve	
  director	
  of	
  the	
  San	
  Antonio	
  Children’s	
  Museum.	
  “We	
  are	
  tremendously	
  
grateful	
  for	
  Mr.	
  Bu?’s	
  generous	
  dona:on,	
  and	
  we	
  look	
  forward	
  to	
  serving	
  a	
  cri:cal	
  role	
  in	
  the	
  educa:onal	
  
turnaround	
  envisioned	
  in	
  SA	
  2020.”

“The	
  Children’s	
  Museum	
  directly	
  supports	
  the	
  educa:onal	
  goals	
  of	
  SA	
  2020	
  —	
  San	
  Antonio’s	
  community-­‐wide	
  
vision	
  of	
  the	
  future	
  —	
  by	
  offering	
  a	
  wide	
  variety	
  of	
  early	
  literacy,	
  science,	
  health	
  and	
  art	
  programs	
  to	
  develop	
  
innova:ve	
  thinkers	
  capable	
  of	
  mee:ng	
  the	
  challenges	
  of	
  the	
  21st	
  century,”	
  said	
  Joan	
  Collins	
  Wya?,	
  chair	
  of	
  the	
  
board	
  of	
  the	
  San	
  Antonio	
  Children’s	
  Museum.	
  “The	
  Children’s	
  Museum	
  also	
  supports	
  two	
  other	
  top	
  priori:es	
  
iden:fied	
  through	
  SA	
  2020:	
  family	
  well-­‐being	
  and	
  arts	
  and	
  culture.”	
  

"I	
  commend	
  Charles	
  Bu?	
  for	
  his	
  generous	
  and	
  steadfast	
  support	
  of	
  educa:on	
  in	
  San	
  Antonio	
  and	
  the	
  state	
  of	
  
Texas,"	
  Mayor	
  Julián	
  Castro	
  said.	
  "By	
  expanding	
  the	
  size	
  and	
  offerings	
  of	
  the	
  Children's	
  Museum,	
  we	
  can	
  be?er	
  
leverage	
  our	
  crea:ve	
  assets	
  in	
  San	
  Antonio	
  to	
  become	
  one	
  of	
  the	
  na:on's	
  most	
  vibrant	
  brainpower	
  
communi:es."	
  

Design,	
  construc:on	
  and	
  installa:on	
  of	
  the	
  new	
  Children’s	
  Museum	
  will	
  take	
  approximately	
  three-­‐and-­‐a-­‐half	
  
years.	
  The	
  conceptual	
  design	
  of	
  the	
  Children’s	
  Museum	
  calls	
  for	
  outdoor	
  exhibits,	
  green	
  space,	
  ample	
  parking	
  
and	
  a	
  cafe	
  with	
  outdoor	
  sea:ng.

“Star:ng	
  this	
  fall,	
  we	
  will	
  seek	
  community-­‐wide	
  input	
  into	
  the	
  exhibits	
  and	
  ameni:es	
  at	
  the	
  new	
  Children’s	
  
Museum,”	
  Hurd	
  said.	
  “This	
  is	
  a	
  wonderful	
  opportunity	
  for	
  parents,	
  children,	
  educa:onal	
  providers	
  and	
  the	
  
community	
  at	
  large	
  to	
  help	
  develop	
  a	
  shared	
  vision	
  for	
  a	
  resource	
  that	
  will	
  benefit	
  genera:ons	
  of	
  children.”

####

About	
  the	
  San	
  Antonio	
  Children’s	
  Museum
The	
  San	
  Antonio	
  Children's	
  Museum	
  (SACM)	
  was	
  founded	
  by	
  a	
  group	
  of	
  dedicated	
  volunteers	
  who	
  were	
  
commiGed	
  to	
  building	
  a	
  community	
  space	
  devoted	
  to	
  early	
  childhood	
  development.	
  	
  Since	
  its	
  founding	
  in	
  1995,	
  
SACM	
  has	
  worked	
  to	
  carry	
  out	
  its	
  mission	
  of	
  growing	
  minds,	
  connec.ng	
  families	
  and	
  transforming	
  
communi.es	
  through	
  joyful	
  learning	
  and	
  discovery.	
  	
  As	
  a	
  premier	
  educa:onal	
  resource,	
  we	
  develop	
  
innova:ve	
  thinkers	
  capable	
  of	
  mee:ng	
  the	
  challenges	
  of	
  the	
  21st	
  century.

FOR IMMEDIATE RELEASE

Airrosti Invited to Join Onsite Medical Staff at 2012 Reebok CrossFit Games

SAN ANTONIO, TX – JULY 9, 2012 – Airrosti Rehab Centers (Airrosti), a leading healthcare 
group that employs and trains skilled providers who specialize in delivering outcome-based 
musculoskeletal care, is proud to announce that it will be part of the onsite medical staff 
during the 2012 Reebok CrossFit Games, an annual fitness competition created and  
operated by CrossFit, Inc. where elite athletes compete for the crown of the Fittest on 
Earth™. The CrossFit Games, now in their sixth year, will be held July 13-15 at The Home  
Depot Center in Carson, California and will broadcast worldwide on the ESPN network.

press release

press release
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Open to competitors from around the world, the CrossFit Games have been named “one of 
the fastest growing sports in America,” by Forbes. The season kicked off with the Open, with 
nearly 70,000 competitors participating online and at CrossFit affiliated gyms worldwide. 
The top athletes and teams in each region from the Open moved onto the 17 worldwide 
Regionals. The best athletes and teams at Regionals will compete at the finals of the 2012 
Reebok CrossFit Games, where a male and female champion are named and awarded 
$250,000 each. 

Airrosti was the lead medical team at the South Central Regional Games held in San Anto-
nio, Texas, and also helped lead and organize the logistical details of the event—resulting in 
an invitation from Reebok CrossFit to join the onsite medical staff at the 2012 Reebok Cross-
Fit Games. Additionally, Airrosti employees and CrossFit athletes Jamie Kimball and Shawn 
Dinsmore were appointed as Co-Chair of Athlete Services and Regional Event Director re-
spectively. Kimball and Dinsmore are in place to work closely with headquarters throughout 
the weekend to ensure operational efficiency and the success of this year’s CrossFit Games.
“Airrosti has been a proud supporter of the CrossFit community for several years, and we 
are honored to be asked by Reebok CrossFit to participate at this level,” said Jamie Kimball, 
Managing VP of Business Development at Airrosti. “From rope climbs to hundreds of wall 
ball shots to heavy Olympic lifts, CrossFitters need to be prepared for anything—including 
injuries and pain that come with the physicality of the sport. That’s where Airrosti comes 
in. Our providers’ commitment to delivering high quality care and consistent outcomes for 
musculoskeletal injuries makes us the perfect solution for CrossFitters in pain.” 
For several years, CrossFit and Airrosti have forged a strong alliance, as Airrosti has been the 
“go to” health care leader at local CrossFit boxes and competitions. Airrosti providers have 
been the first to show support for the sport and volunteer their services to ensure the com-
petitors maintained optimal performance. Expect to see the Airrosti brand kinesio-tape live 
during the televised broadcast of the games on ESPN3.
 “CrossFit is truly a part of Airrosti’s DNA, and we are excited to have this global stage to 
showcase our ability to positively and more efficiently impact soft-tissue injuries, “ said 
Shawn Dinsmore, Vice President of Finance and Operations at Airrosti. “We look forward to 
supporting top competitors from around the world, including Airrosti’s very own Bryan Diaz, 
who took first place in the 2012 South Central Regional CrossFit Games.” 

— MORE —
About Airrosti – Ai 
rrosti Rehab Centers (Airrosti), headquartered in San Antonio, TX, is a healthcare group 
that employs and trains skilled providers who specialize in delivering high quality, out-
come-based musculoskeletal care. The company’s strict adherence to quality care standards 
across their provider network significantly reduces costs and recovery times for patients and 
prevents unnecessary MRIs, pharmaceuticals, and surgeries. Many patients experience sig-
nificant improvement in range of motion and a return to normal activity, often within only 3 
visits (based on patient-reported outcomes). 

As of July 2012, Airrosti has nearly 100 current locations across Texas, Oklahoma, Virginia, and 
Ohio—and new expansion scheduled for Oregon and Washington. 
Web: Airrosti.com l Twitter: @Airrosti l Facebook: facebook.com/Airrosti

###

                                                                              

2013 Event Chair Brin Hjalmquist brin@concertforthecuresa.org   |   Foundation President and CEO Amy Walton: amy@concertforthecuresa.org 
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Local Nonprofit hosts 8th Annual Fundraiser Concert at Cowboys Dancehall 

Jack Ingram Headlines Annual Pediatric Cancer Fundraiser Concert for the Cure 
 
WHAT: Cowboys Dancehall will host annual concert for Trinity University student-

led nonprofit, Concert for the Cure Foundation. The Aaron Einhouse Band 
will return as opener for headliner Jack Ingram. All proceeds from the 
concert will go toward the American Cancer Society’s Camp Discovery.  

  Tickets:   $12 for advance tickets, all ages 
         $15 at the door ages 21+ / $20 ages 18-20 
    $20 reserved seating 
  
WHO:  ▪ Jack Ingram 
  ▪ Aaron Einhouse Band 
  ▪ Gamma Chi Delta Alumni 
  ▪ Trinity University students 
  ▪ San Antonio community 
  
WHEN:  Saturday, Jan. 26, 2013 
  8p.m. – 2 a.m. 
  
WHERE:  Cowboys Dancehall 
  3030 NE Loop 410 
  San Antonio 78218 
  
WHY: Support the American Cancer Society and students’ passion for 

philanthropy  while enjoying a great Texas country concert.  
  
About Concert for the Cure: 
The Concert for the Cure Foundation was started in 2005 by cancer survivor and Gamma Chi Delta 
sorority member Amy Walton. The mission of the 501(c)(3) nonprofit is to plan and execute an annual 
country music concert to benefit the American Cancer Society, specifically the Camp Discovery 
program. Camp Discovery is for children 7-16 with a cancer diagnosis who are unable to attend 
traditional summer camps. The first event took place seven years ago on campus and raised $7,000. 
Since then, the nonprofit raised over $100,000 for the American Cancer Society and is an established 
tradition for both the Trinity and San Antonio communities. 
                                                                                                               

media advisory
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SOCIAL MEDIA
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social media stats

· Twitter followers doubled

· Launched the Pinterest account

· Facebook followers increase by more         
than 1,000 in less than 8 months.

· Twitter followers increased 32%

· Launched the Pinterest account

· Facebook followers double in 6 
..months with total extended reach of   
..3,285,000
· Negative feedback decreases 70%

· Twitter followers increase over 980%

· Obtained 549 followers in 6 months 
· Saw over 1900 user generated photos     

with the #SATalons hashtag

· Facebook followers increased 301%

To kick off this campaign, the Papouli’s Greek Grill Restaurant’s Facebook page was “purpled 
out” and a series of posts (both suitable for the parameters of Facebook and Instagram)  
were designed within a developed sub-brand. The Facebook and Instagram posts served to 
visually represent statistics to convey the prevalence and severity of the disease. The  
recurring blurred, or difficult to recognize image, used as a design element is a Papouli  
family photo altered to represent the effects of dimensia.

social media campaign
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